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1. Textbooks:
Kotler P., Armstrong G., “Principles of Marketing”, Prentice Hall, 16th Edition, 2015
ISBN: 0-13-262254-8.
2. Additional recommended references:
David jobber., “principles and practice of marketing”. 8™ Edition, 2013
ISBN: 978-0-0771-7414-9

3. Periodic and publications: Journal of marketing
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